Amend CSSB 1 (house committee report), in the appropriations
to the Texas Lottery Commission (page VII-8), by reducing the
general revenue appropriations for Strategy A.1.3, Marketing and
Promotion, by the amount of $6,425,621 for the state fiscal year
ending August 31, 2018, and by the amount of $6,451,935 for the

state fiscal year ending August 31, 2019.



